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The obvious question is
simply, how will Donald
Trump’s presidency impact
on travel? I am a little scared to

How will your agency
group’s model help agents
adapt to these challengers or changes? The No. 1 thing

answer this question as people
either love him or dislike him. But
in the short term, we will find out,
as he is already changing his stand
on some of his election commitments. I believe what will have a
bigger impact is the exchange rate
on the dollar and will it go down?
This will have an effect
more than the president, I
believe. So, let’s talk about
this next year.

we do is listen to our agents/
partners... they are the professional travel agents and we are
the back end. So, we will continue
to introduce programs that they
are asking for. We look forward
to launching our latest product
– redesigned agent websites with
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What does 2017
have in store for
agents? I continue

FIVE
QUESTIONS
with...

Flemming Friisdahl
to believe that the travel
Founder
industry and travel agents
The Travel Agent Next Door
will continue to grow. Yes,
consumers do book air,
hotel and car online, but as connine booking engines, allowing
sumers my age start taking vacathe consumer to explore many
tions without kids, and as many
different options, while at the
of my friends who have grown up
same time having the ability to
with all-inclusive vacations, they
deal with their own personal
are going to want other experitravel agent.
ences: adventure, voluntourism
What kind of market trends
and “life experiences.” So, FIT is
do you see developing in
where travel agents will continue
Canada in 2017? Selling
to shine and grow. The more commore unique life experience, as
plicated the itinerary, the more
I mentioned, adventure, volunpeople turn to travel agents.
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ASK THE AGENT

tourism and big bucket list vacations. The consumer will prepurchase more excursions and
transfers, as well as items like
travel insurance. Good agents will
need the tools to help make these
products available to their consumer to stand above the rest.
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“We are located near the
US border and 90% of our
clients normally depart
from Detroit. We are now
booking the majority of
our clients with Canadian
suppliers. The weak
dollar has brought more
destination options
departing from Windsor,
which is so convenient.”

Looking into your crystal
ball, where do you see the
agency business in three
to Àve years? I

believe that there
will be restraints
on commission,
and this will lead
to some of the
old guard closing
their storefronts
and just selling
travel to the
customers they
love, which could
actually earn them money. I very
much believe that the industry
will continue to see the number
of new travel agents grow. The key
will be, are they well trained or
just in the industry to get an IATA
card and go on FAMS or take
agent rates? We have to be very
careful that we do not end up like
the US where some host agencies
are simply (selling) travel agent
business cards.
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“We are seeing more
family travel being booked
– two, three generations,
as well people are really
looking at the benefits of
river cruising or bus travel,
as compared to doing
Europe on their own.”
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What travel trends do you see in store for the industry in 2017?

“I think that many
travellers, especially older
ones, are very interested
in active vacations that
include biking, walking
etc. River cruising continues to be very popular,
and I am happy to see that
they are providing active
options. Some people are
having second thoughts
about visiting countries
in Europe that have had
terrorist incidents.”
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“I think travel will increase
a few percentages;
overall, there seems to
be a higher interest in
cruises for 2017. A lot
of our customers have
expressed a decrease
in desire to travel to
US now that Trump in
charge. I think domestic
travel in Canada will
benefit from this.”

Ann Ruppenstein, Staff Writer
aruppenstein@baxter.net

Ted Davis, Western Editor
teddavis@baxter.net

Heifetz, Crozier, Law
Legal Affairs
info@hclaw.com

Unterberg, Labelle & Associates
Legal Affairs

Western Canada Editorial Office

Unit 904, 207 W. Hastings St., Vancouver, BC V6B 1H7
Tel: (604) 685-2588 Fax: (604) 734-9743
teddavis@baxter.net

Quebec Editorial Office

149 Creswell Dr., Beaconsfield,Que. H9W 1E5
Tel/Fax: (514) 695-8126

Johnny Koo, Art Director
johnkoo@baxter.net

Wayne Labourn, Production Manager
wlabourn@baxter.net

Sharron Taylor, Adv. Material Coordinator
staylor@baxter.net

Emily McClung,

Audience & Product Development Manager
emcclung@baxter.net

Dee Ristic, Circulation
Subscription Inquiries: dristic@baxter.net
Publication Office

310 Dupont St., Toronto, Ont., M5R 1V9
Tel: (416) 968-7252 Fax: (416) 968-2377
www.travelpress.com www.travelpress.travel
ctp@baxter.net (Editorial)sales@baxter.net (Advertising)

Michael Baginski, Publisher
baginski@baxter.net

Earl Lince,

Director of International Marketing
elince@baxter.net

Rodney Tugwell, Sales Manager
rtugwell@baxter.net

Mitchell McClung,

Account Executive
mmcclung@baxter.net

Daniel McDonald,

Classifieds
daniel@baxter.net

Advertising Offices
Western Canada Terry Ohman
Tel: (604) 657-2100 ohman@baxter.net
Alberta Greg Ohman
Tel: (403) 804-3497 greg.ohman@baxter.net
Southern Florida Dino Torres
Tel: (305) 775-8734 Fax: (305) 477-6607
t_dino@bellsouth.net
Northern Florida Gillian Harper
Tel: (954) 933-2786
GHTourismSolutions@gmail.com
Hawaii Laurie Doerschlen, Media Links
Tel: 808-737-4621 Fax: 808-737-2695
MdLinks@aol.com
Brazil Claudio Dasilva
Tel: 1-954-647-6464
claudio@braziltm.com
Mexico Paloma Martinez, Towmar Inc.
Tel: 52 55 2122-3900 Fax: 52 55 5395-4985
pmartinez@towmar.com.mx
Central & South America Lillian Martinez
Travel Representations & Marketing
Tel: 305-476-1130
twtrm@earthlink.net
Subscriptions: $80 - 1 year (Canada), $140 - 2 year
(Canada), plus applicable taxes.
$120 US funds - 1 year (Foreign). Airmail rates on request.
Price per single copy $3.00 (plus applicable taxes).
HST #R120906425.Canadian Publications Mail
Product Sales Agreement No. 40063078. Return undeliverable
Canadian addresses to: Circulation Dept., 310 Dupont St.,
Toronto, Ont., M5R 1V9 email: circ@baxter.net ISSN 1994-3133.

Published 47 times per year
Copyright 2016 PRINTED IN CANADA

W.H. Baxter

- 1919 – 2004
Founder

6 • CANADIAN TRAVEL PRESS • DECEMBER 5, 2016

Michelle Mulder,
Arthur Travel Service,
Arthur, Ont.

Michael Nielsen,
Uniglobe,
West Hill, Ont.

We acknowledge the support of
the Government of Canada

